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Figure 24 – The top 20 Web clusters in Europe by the total amount of adjusted committed capital
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Figure 25 – The top 20 Mediatech clusters in Europe by the total amount of adjusted committed capital
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Figure 26 – The top 20 Clean Energy (exc. energy efficiency) clusters in Europe by the total amount of adjusted committed capital
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To examine whether this is the case, the percentage of all deals 
in the emergent Web and Mediatech sectors was determined for 
each of Europe’s top twenty clusters between 2004 and 2007. 

As shown in Figure 19, Europe’s fastest growing and largest 
cluster, London, increased the proportion of its deals attributable 
to the Web sector from 5.9% in 2004 to 15.5% so far in 2007. 
Other clusters which have shown overall growth, such as Berlin, 
also show dramatic increases in the number of Web deals. In 
2004 not a single venture deal in Berlin targeted the Web sector 
whereas so far in 2007, 20% of deals have been in this space.

In contrast, Cambridge has failed to take advantage of the 
emergence of the Web. Just 3.9% of Cambridge’s venture deals 
in 2006 targeted the Web sector. In H1 2007, not a single Web 
deal was completed in the cluster.

A similar picture emerges in the Mediatech sector (Figure 20). 
London was early into the Mediatech space: in 2004, 27.5% of 
the deals in London were in the Mediatech sector. Since 2005, 
the share of London’s deals classified as Mediatech has risen 
from 19.7% to 34% so far in 2007. Over the same period, 
the proportion of Cambridge’s deals which are Mediatech has 
actually dropped from 12.1% to 8%.

This data demonstrates that, through its weakness in emerging 
investment areas such as Web and Mediatech, Cambridge has 
missed out on the growth experienced by some of Europe’s 
other innovation clusters.

To look in more detail at the strengths and weaknesses of European 
innovation clusters, the total institutional capital committed to 
specific sectors in each major cluster was determined (corrected 
for deal disclosure rates as previously). Figures 21, 22, 23, 24, 
25 and 26 show this data for the Healthcare & Life Sciences, IT, 
IT Hardware, Web, Mediatech and Cleantech sectors.

It is clear that Cambridge is a hugely important cluster for life 
science companies. The cluster is the third most significant in 
Europe in this sector behind only Paris and Copenhagen. In 
the IT sector, it is the seventh most important cluster behind 
London, Paris, the two Israeli clusters of Tel Aviv and Jerusalem, 
Stockholm and Dublin. However, looking just at IT Hardware it is 
clear that the cluster has maintained its dominance of this sub-
sector. Cambridge is the most important cluster for IT Hardware 
in Europe outside of Israel.

Figure 27 – The proportion of companies within selected European 
clusters receiving their first institutional funding round

Figure 28 – Companies in the top 20 clusters in Europe by funding stage
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Clean energy
As would be expected from the above discussion, the performance 
of the Cambridge Cluster in the Web and Mediatech clusters 
is poor. Very little investment in these sectors has reached 
Cambridge.

An additional concern for the future of the cluster is its 
performance in the other emerging sector of the moment, Clean 
Energy. Excluding energy efficiency companies, only just over 
£2m is currently committed to Cambridge based venture backed 
companies in this sector compared to over £23m in London and 
£20m in Edinburgh. The Clean Energy sector is largely based on 
hard technology innovation, unlike Web or Mediatech, and so 
the absence of this activity in Cambridge is a surprise.

The future of the Cambridge Cluster
The preceding analysis suggests a somewhat bleak picture for 
the Cambridge Cluster. Overall, the cluster is losing ground to its 
competitors, particularly London. At a sectoral level, the cluster 
is strong in stagnating areas such as life science but weak in 
emerging areas like Web, Mediatech and Clean Energy.

A key metric to determine the likely future health of a cluster is 
the quantity of seed and series A financing rounds taking place. 
As shown in Figure 27, the proportion of companies in Europe’s 
top clusters receiving their first institutional funding round that 
are located in Cambridge declined from 5% in 2005 to less than 
1% so far in 2007. In support of the view that Cambridge is 
lacking in early stage opportunities for investors, the cluster 
has the lowest proportion of companies having raised only 
one round of institutional funding of any major cluster (Figure 
28). Just 27% of Cambridge companies have raised only one 
round of funding compared to almost 60% in London and 67% 
in Berlin and Helsinki. This data suggests a lack of emerging 
companies in the Cambridge Cluster - though this is countered 
by comments from investors and entrepreneurs, covered in the 
“Access to finance, markets, and Infrastructure” section.

The cluster faces two distinct problems. In the first place it has 
failed to latch on to new investment trends. In the second, the 
maturity of the current portfolio of companies suggests that the 
pipeline of new companies is thin. The next sections will discuss 
the possible ramifications of these two problems.

Missing out on the Web and Mediatech: does it 
matter?
Crucial to this issue is the distinction, already made, between 
hard and soft innovation. Hard innovation based companies are 
those whose business model depends on the development of 
fundamentally new technologies. Soft or non-technology based 
firms instead rely on using technology to deliver innovative 
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Figure 29 – The relationship between population and total capital 
committed into the Web sector
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Figure 30 – The relationship between population and total capital 
committed into the Healthcare & Life Sciences sector
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Figure 31 – The relationship between population and total capital 
committed into the IT Hardware sector

Cambridge in context



24

Looking Inwards, Reaching Outwards – The Cambridge Cluster Report 2007

products or services. It is likely to be the case that clusters of 
the former have very different strengths from clusters of the 
latter.

Hard technology innovation relies almost totally on a flow of 
world class intellectual property. This is likely to be derived from 
a world class university, research institutes or corporate R&D 
centres. In contrast, softer innovations such as those based 
on offering products or services over the Web are likely to be 
less dependent on academic research and more dependent on 
a large pool of potential entrepreneurs – i.e. a large, generally 
well-educated population.

In support of this view, it is clear that the relationship between 
the amount of capital committed to Web companies and the 
size of a cluster’s population is strong, with a coefficient of 
determination, R2, of 0.76, whereas the same relationships for 
capital committed to the life science and IT Hardware sectors 
are weak at 0.28 and -0.001 respectively (Figures 29, 30 and 
31). This strongly suggests that soft innovation is dependent 
mainly on the size of population, whereas hard innovation relies 
on world class knowledge generation.

Given this, the failure of Cambridge to harness the growth in 
the Web and new media industries is likely the result of the 
fundamental natures of these new sectors rather than a specific 
defect in the development of the Cambridge Cluster. London, 
simply because of its vast size, is far more likely to be a leader 
in soft innovation. This issue is further discussed in the “Is 
Cambridge missing the boat on Web and Mediatech?” case study 
at the end of this section.

These issues reinforce the importance of critical mass for 
innovation. Although a relatively small cluster such as Cambridge 
can survive and prosper based on a world class knowledge base, 
achieving the scale of a major global cluster, such as Silicon 
Valley, requires much more than this. It requires, in particular, 
a scale in terms of population and associated infrastructure 
that allows soft as well as hard innovation to grow. Given the 
potential for the cross pollination of ideas between hard and 
soft innovators this may be a major weakness for the smaller 
hard technology clusters, the most famous example of which is 
Cambridge.

This is why, further to the main thrust of last year’s report, 
we again stress the importance of linking Cambridge, London, 
Reading and Oxford into a ‘supercluster’ area including most of 
South East England. On its own, Cambridge is thirty eight times 
smaller than Silicon Valley in terms of institutional investment 
received during 2006. London is around eleven times smaller. 
However, South East England as a whole is just under five 
times smaller – within an order of magnitude (Figure 32). South 

Figure 32 – Comparison of Silicon Valley, London, Cambridge and the South East of England by institutional investment in 2006

Figure 33 – The percentage of Healthcare & Life Sciences companies 
within selected European clusters receiving their first  

institutional funding round
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East England as a whole, with soft innovation clusters such as 
London and hard technology hubs like Cambridge, may be able 
to achieve the spectrum of activity and scale seen in Silicon 
Valley.

The innovation pipeline
This work has shown that Cambridge is one of the most mature 
innovation clusters in Europe. On its own this is not a cause for 
concern. However, it has also been shown that the proportion of 
emerging venture backed companies being formed in Cambridge 
compared to other top clusters is declining.

A key reason for this is likely to be that other clusters have 
benefited from newly emergent Web and Mediatech companies, 
whereas Cambridge has not. But, does this fully account for the 
reduction observed in Cambridge’s pipeline of emerging venture 
backed companies?

The data shown in Figure 33 and 34 suggests not. Even in ‘hard’ 
technology sectors like Information Technology and Healthcare 
& Life Sciences, the proportion of companies raising their first 
round that are located in Cambridge has dwindled since 2004. 
For example, in the Healthcare & Life Sciences sector, London 
now accounts for 21% of all first round deals compared to just 
5% in 2004. As shown in Figure 33, Munich has grown even 
more dramatically. The equivalent percentages for Cambridge 
show a drop from 9% to 4% (although in 2006 the cluster took 
an 11% share of first round deals in the sector).

In both IT and Healthcare & Life Sciences, traditional strengths 
of Cambridge, other clusters have begun to overtake in terms of 
the number of emerging companies. Although part of this may 
be due to the fact that other regions of the UK and continental 
Europe have begun to catch up with Cambridge in terms of the 
sophistication of technology transfer mechanisms and public 
support for innovation, the decline has been in absolute as well 
as relative terms.

In the final chapter of this report, the reasons for the apparent 
weakening of the Cambridge Cluster’s influence on the European 
stage are examined based on interviews with many of the 
Cambridge Cluster’s key players.

Figure 34 – The percentage of Information Technology companies within 
selected European clusters receiving their first institutional funding round

Cambridge in context



26

Looking Inwards, Reaching Outwards – The Cambridge Cluster Report 2007

Cluster perspectives: is Cambridge 
missing the boat on Web and 
Mediatech?
As the data presented in the preceding section shows, Cambridge 
is dominated by ‘hard’ innovation rather than ‘soft’ innovation. 
This is evidenced by the small percentage of deals classed as 
Web or Mediatech when compared with clusters such as Berlin 
and London. Our data also shows that for ‘soft’ sectors there is 
a strong relationship between capital invested and population. 
This puts small population centres such as Cambridge at a 
distinct disadvantage.

“While I think we would all wish to see Cambridge being stronger 
in the softer tech space, I think that the macroeconomics of 
the cluster are really not there to support it,” says Max Bautin, 
managing partner of IQ Capital Partners. “Softer tech, like 
fashion, is to a great extent all about numbers really… it’s about 
a big number of people trying it and many of them getting it 
wrong and a few of them getting it right. In Cambridge you 
simply don’t have those numbers of people.”

Another factor which favours populous areas is the presence 
of traditional Media industries. Mediatech companies frequently 
need to work with the music, television, film, and advertising 
industries – industries traditionally located in large metropolitan 
areas like London, Berlin, and Paris. For example, a start-up 
offering a digital music service will need content to host on that 
service. That content will have to come either from record labels 
or directly from musical artists, both of whom are located in big 
cities. Likewise, a start-up with a new advertising technology will 
need to partner with and find customers amongst advertising 
agencies, media buyers, and publishers, all of whom are 
centered in the largest cities.

Cambridge attracts only the very brightest minds – the top one-
percent of the top one-percent, as Michael Ledzion, Executive 
Vice President of worldwide sales for Cambridge hardware 
company DisplayLink, puts it. But IQ Capital’s Bautin says, “you 
don’t necessarily need a good University degree to do a lot 
of this type of [soft] innovation.” Cambridge is a small town 
compared with Europe’s other major clusters and does not have 
the housing or infrastructure at present to support a larger 
population, as will be discussed at length in the section entitled, 
“Access to finance, markets and infrastructure”. This means it 
attracts and retains only the best engineers and scientists, but 
lacks the rest of the personnel necessary to a company’s growth. 
Laurence John, chief executive of Amadeus Capital Partners’ 
Amadeus Mobile Seed Fund, says that while in Cambridge you 
can hire elite computer scientists, it can be tough for young 
companies to find enough software engineers.

Focus on users, not technology
This science-heavy approach permeates Cambridge’s culture, 
leading to an overall cluster focus that values technology above the 
user experience. “I notice it in particular when I go to Cambridge 
Wireless events… companies in Cambridge are very interested 
in the communications technology,” says Clennell Collingwood 
of TTP Ventures. “In contrast you go down to London and to 
the Mobile Monday events, and it’s completely the opposite – 
absolutely as far away from technology as you can get and all 

about the services.” Collingwood is in an excellent position to 
compare the different approaches to usability taken by London 
and Cambridge. He and his firm are based in the Cambridge 
Cluster, but are investors in London consumer technology start-
up ShoZu, which produces software that makes it easy for users 
to transfer photos and other media between their mobile phones 
and the Web.

An emphasis on usability is critical for tech start-ups today, in 
particular those that target consumers. The reason is that many 
consumer technologies have reached the point at which they 
are ‘good enough’ for most consumers. For example, in the late 
1990s and early 2000s, chipmakers Intel and AMD were locked 
in a processor speed battle, and adverts focused on the number 
of MHz or GHz a processor could be measured at. Today, PCs 
and laptops are fast enough for the majority of users, so adverts 
instead focus on intangibles, suggesting to consumers that with 
an Intel or AMD processor you can better experience movies, 
music, games, video, etc.

Broadband has rendered the access technology behind the Web 
‘good enough’ for many applications as well – so recent Web 
successes have been as focused on the consumer experience 
as on underlying technology. Cambridge is not, in general, 
adept at making technology friendly. The top one-percent of 
the top one-percent referenced by DisplayLink’s Ledzion are 
not themselves representative of typical users. To create user-
friendly technologies it helps to draw from the talent pool that 
big cities provide.

Cambridge’s niche
There are, of course, exceptions. Cambridge has several 
homegrown Web or Mediatech successes, including mobile 
content enabler Bango and mobile search startup Taptu. Both 
place enormous emphasis on simplifying the complex technology 
which underlies their services: Taptu’s aim is to create an 
intuitive mobile search service which is easy to use, despite 
the limited screen size and text-input capabilities of the mobile 
phone. Bango has become a leader in its space by simplifying 
the transactional complexity of mobile content purchases and 
making it easy for media companies to set up mobile web sites 
and from them, sell content.

Companies like Bango and Taptu highlight an opportunity for 
Cambridge to create companies that bridge the divide between 
‘hard’ and ‘soft’ innovation. Connectors and enablers like Bango 
use complex software to make technology usable for ‘softer’ 
companies. “We should just accept there are things that are a 
little more sophisticated but still in the Web/Mediatech space 
which we are quite good at and will always be good at, and 
that’s sort of the niche of Cambridge,” says Max Bautin of IQ 
Capital Partners.
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Access to finance, markets and 
infrastructure

Investing in Cambridge
Analysis in the ‘Cambridge in Context’ section of this report 
has shown that the Cambridge Cluster’s share of European 
venture capital compared to the other top European clusters 
has been declining in recent years. This decline is partly due to 
Cambridge’s inability to embrace the thriving ‘soft’ innovation 
explosion in other clusters of Europe covered in the previous 
case study, “Cluster perspectives: is Cambridge missing the 
boat on Web and Mediatech?”. In addition, our data suggests 
that early stage investment opportunities across all sectors are 
also thinning in the cluster. This following section attempts to 
understand the current thinking about investment opportunities, 
from the principle investors in the community, to gain a broader 
perspective on our findings.

How is the pipeline of innovative companies in 
Cambridge looking?
It is well known that company acquisitions contribute to the 
vibrancy of a cluster. Amongst other things, they provide 
inspiration for fellow entrepreneurs and a stream of experienced, 
successful people, ready to start companies.

Andy Richards, a serial biotech entrepreneur and business angel, 
thinks that the biotech sector in Cambridge is currently extremely 
buoyant and has recovered well from the slump seen a few years 
ago. In some part this is due to the recent high profile biotech 
exits that the cluster has seen, for example, GlaxoSmithKline’s 
acquisition of Domantis for £230m in Q4 2006. According to 
Richards, this large pool of experienced staff in Cambridge has 
created a life sciences sector that is abuzz with new ideas and 
meetings about how to create the next big thing.

Laurence John, Chief Executive of Amadeus Mobile Seed Fund, 
agrees and states that a similar trend can be observed in the IT 
sector following the acquisitions of Alphamosaic, Trigenix, and 
Ubinetix. He points to the example of Steve Ives, founder of 
Trigenix, who has now founded the Cambridge based mobile 
search company, Taptu.

Investors are generally very confident about the pipeline for new 
innovative companies and are very positive about the clusters 
future development. 

How easy is it to find syndicate partners for deals 
into Cambridge based companies?
Some investors in Cambridge have commented that early 
stage syndicate partners have been hard to find for some deals 
because VCs in Europe are increasingly moving towards less 
risk, later stage deals. They appear less concerned about the 
apparent reduction in early stage investment opportunities and 
point to some of the research currently being completed at the 
university and the strength of repeat entrepreneurs in the area 
as good indications for the future. 

Laurence John and Hermann Hauser, both from Amadeus Capital 
Partners, agreed that attracting syndicate investors depended 
heavily on how the very early stage investors presented the 
company. John said it was not usually that difficult to find 
syndicates as long as a lot of hard work had been completed 
developing the company’s business strategy. Hauser provided 
the example of taking Xmos, a fabless semiconductor company 
that Amadeus have been involved in from an early stage, to 
the US to find syndicate partners for a larger Series B round. 
Initially US investors were sceptical but once the company was 
presented in the correct way, it was easy to attract investment 
partners and the £8m round was completed.

How has the professionalism of entrepreneurs in 
the cluster changed over the years?
Demonstrating the rise of serial entrepreneurs in the cluster, data 
from Amadeus Capital Partners, shows that serial entrepreneur 
led companies made up 17% of all deals in its Amadeus I fund, 
40% in Amadeus II and 80% in Amadeus III. The rise of serial 
entrepreneurship in Cambridge has greatly contributed to the 
increased professionalism of entrepreneurs in the cluster and 
has facilitated an improved understanding of exactly how raising 
external finance can help early stage businesses. Hauser certainly 
supports this conclusion, saying that when he first started out 
in the UK, many entrepreneurs did not understand the concept 
of venture capital and were astonished that a venture capital 
firm wanted to own a share of their company. However, he 
agrees that today’s entrepreneurs are a lot more professional 
and business savvy.

Who are the unsung heroes of the Cambridge 
Cluster?
The Cambridge Cluster contains a number of companies that 
have exited and are now having a significant economic impact 
on the cluster. However, many in the cluster believe these 
companies are not as widely recognised as some of their US 
competitors and should be championed more.

Cambridge Silicon Radio, the largest global Bluetooth chip 
supplier having shipped over 500 million Bluetooth units since 
founding in 1998, currently employs over 800 people and 
reported revenues of over £100m for the second quarter of this 
year. Before going public, the company had received funding 
from 3i, Amadeus Capital and Intel Capital amongst others. 

Autonomy, the global leader in Meaning-Based Computing 
infrastructure software, reported revenues of over £40m for the 
third quarter of 2007. The company’s software solutions are used 
by over 17,000 blue chip corporations and government agencies 
worldwide, including the US Department of Homeland Security, 
Ford, BAE Systems, Boeing and Citigroup.

ARM, a leading provider of embedded microprocessors generated 
revenues of £62.8m in the third quarter of 2007. Although the 
company is well known in the semiconductor sector, in the wider 
market it is less well known, especially when compared to US 
semiconductor giant Intel. Hermann Hauser commented that 
the company had sold over 7 billion processors, more shipped 
processors than people on the earth, and many more than Intel 
have shipped.

Access to finance, markets and infrastructure
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These iconic, global success stories have a profound impact and 
contribute to the cluster in a number of ways. On an immediate 
level, these companies contribute to the local area by attracting 
highly skilled employees from across the world and providing 
investment into the area. Additionally, these success stories 
inspire entrepreneurs to aim high and try to create companies 
of similar size and global importance. They also demonstrate 
to investors that investing in Cambridge can produce great 
returns.

Why has Cambridge seen so little cleantech 
investment, primarily a ‘hard innovation’ sector?
For such a prolific hard innovation cluster, Cambridge has 
had a surprisingly small amount of investment into cleantech 
companies. The one area of cleantech innovation where the 
cluster does seem to be attracting investment is in energy 
efficiency, particularly in the semiconductor space. This has 
been most recently evidenced by the £12.5m October 2007 
investment into CamSemi, a fabless semiconductor company 
developing energy efficient integrated circuits that have the 
potential to reduce ‘standby’ energy consumption by 90%. The 
activity in this sector is unsurprising given Cambridge’s long 
history of semiconductor excellence but it is of concern that 
many more ‘obvious’ cleantech companies do not appear to be 
operating in the cluster.

Angel investor Sherry Coutu notes that although Cambridge has 
largely missed the first cleantech wave, the second cleantech 
wave will be much more technology based, and the university 
will undoubtedly provide much of the research needed to 
develop these new technologies. It will be interesting to see 
whether, over the next few years, Cambridge does develop into 
an important cleantech cluster, based on research done at the 
university.

Impact of the University of Cambridge
The University of Cambridge is without doubt one of the world’s 
best universities, placed second in the Shanghai Jio Tang 
Ranking and the Times Higher World Ranking. In the national 
Research Assessment Exercise (RAE, www.rae.ac.uk) 48 of 51 
submitting departments achieved the highest quality mark of 5 
or 5* (international excellence). 

The University has both a direct and indirect effect on the local 
Cambridge Cluster. Direct effects include technology transfer 
activities, such as corporate sponsored research, licensing, and 
spin-out company formation, as well as direct economic effects 
on the surrounding area. Indirect effects of the University on 
the Cambridge Cluster include the impact of the University’s 
knowledge-base, the creation of alumni networks, and the 
generation of an entrepreneurial culture.  In addition, the 
University of Cambridge and the Cambridge Cluster also forms 
an integral part of the UK economy. 

Research and technology transfer activities
In terms of total research income, the University of Cambridge is 
the biggest UK university, acquiring a total of £270m in 2004/05. 
In 2004/05, it also generated £20.3m in revenues from industry, 

an amount similar to the leading university in this field, Imperial 
College London, which generated industry revenues of £20.4m.  

In terms of research output, Cambridge academics have 
transformed this income into nearly 34,000 publications between 
2001 to 2006. In addition, each of these publications received on 
average 8 citations. Such an unprecedented output of research 
is an excellent source for knowledge and technology transfer 
activities. The University of Cambridge and its technology 
transfer office (“Cambridge Enterprise”) have played a leading 
role in the commercialisation of this research base and Library 
House has identified that Cambridge University is among one 
of the top UK performing universities in terms of technology 
transfer activities, such as generating licensing income and 
forming collaborations with industry. 

Moreover, Library House has also identified that the University 
of Cambridge leads the world in terms of forming spin-out 
companies from this technology base. In a report Library 
House published for the Gatsby Foundation that fed into Lord 
Sainsbury’s Review of Government’s Science and Innovation 
Policies, ‘The Race to the Top’, we indicated that spin-outs from 
the University of Cambridge attracted more pre-IPO investments 
between 2001 and 2006 than any other UK and US university in 
this study, except for Stanford University (Figure 35).

Regardless of the concerns that the University’s technology 
transfer office tends to introduce complicated structures which 
can discourage some investors, these spin-outs have attracted 
significant amounts of external pre-IPO investment.

Through such technology transfer mechanisms the University 
has had a direct impact on the surrounding Cambridge Cluster 
by forming strong links with surrounding corporates, SMEs, 
and non-commercial organisations. An excellent example of 
the direct effects of the University on the surrounding cluster is 
Plastic Logic. Plastic Logic span out of the University in 2000 and 
has since gone on to raise a total of over £77m in venture capital 
finance. The company, still located in Cambridge, now employs 
85 people and has become an integral part of the Cluster. 

Furthermore, according to Library House’s report, ‘The Impact 
of the University of Cambridge on the UK Economy and Society’ 
(2006), the University also has a direct economic impact on the 
Cambridge Cluster  employing more than 12,000 people and 
indirectly supporting around 80,000 jobs in the local region. 

The university’s knowledge-base
In terms of its capacity of graduates, on average the University 
of Cambridge turns out approximately 1,000 PhD students every 
year. Of these PhD students, the majority study a science or 
engineering-based discipline, suggesting that Cambridge has a 
very strong knowledge-base to support the regions high-tech 
businesses, and the capacity to generate new and innovation-
based companies. 

But how many of these students actually stay in the local 
Cambridge region after they have finished their PhD? According 
to a report by the Careers Research and Advisory Centre (CRAC), 
‘What do PhDs do? A regional analysis of first destinations for 
PhD graduates’ (2004), apparently quite a few. The report 
indicates that of the PhD students who completed their degree 
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in the East of England, 53% of them went on to stay in the local 
region. That’s an extra 500 PhD students in the region every 
year. Moreover, in addition to these students, the East of England 
also attracts a further 12% of the UK’s recently qualified PhDs. 
Therefore, every year the East of England probably attracts a 
total of almost 1500 recently qualified PhD students. 

Although there are no specific figures on the number of PhD 
students that are retained by the Cambridge region, due to the 
dominance of the Cambridge Cluster in the East of England 
it is extremely likely that these students will be based in the 
immediate vicinity of Cambridge. According to figures from 
the University of Cambridge Careers Services and from CRAC, 
the greatest proportion of PhD students in the Cambridge and 
East of England end up being involved in scientific research and 
analysis (30%). The remainders are predominantly involved in 
teaching (17%) or in other professional or technical capacities 
(22%). 

This large pool of PhD students is not just good news for local 
Cambridge businesses seeking highly qualified and skilled 
employees but it also has benefits for generating the companies 
of tomorrow. A large majority of university spin-out companies 
involve PhD students and the University of Cambridge is a world 
leader in enabling students to develop ideas into innovation-
based companies. 

Alumni networks
The University of Cambridge alumni networks are also having 
a clear, if less tangible effect on the surrounding Cambridge 
Cluster. During a discussion session with Library House, 
Jack Lang, a serial entrepreneur based in Cambridge, David 
Connell, a senior research associate at the Judge Business 
School, University of Cambridge and Tim Minshall, Centre of 
Technology Management, University of Cambridge, all stressed 
the importance of the “time delay” of returning Cambridge 
University students on the success of the Cambridge Cluster. 
In this instance, both undergraduates and graduates, who have 
gained experience in working for world class corporates and 
consultancies, such as McKinsey & Company, return back to the 

Cambridge area and help its development by not only adding to 
the local skills pool but also by creating start-up companies in 
their own right. An example of a successful Cambridge alumni 
entrepreneur who regularly visits the Cambridge area is Karan 
Bilimoria, a Cambridge law graduate who founded Cobra beer. 
Furthermore, the majority of the investors in the Cambridge 
Angel networks are also Cambridge University alumni. 

A key factor in enabling the process of successful university 
entrepreneurship and spin-out companies is observability. 
Observability is the degree to which potential entrepreneurs can 
visualise the paths of previous successful entrepreneurs, allowing 
them to follow similar routes. In such cases, successful alumni 
entrepreneurs make good role models and enable the university 
in forming spin-out companies. According to our interviewees, 
the University of Cambridge is extremely competent in this 
observability process. 

Furthermore, alumni networks have also helped form links 
between Cambridge University and business. A good example 
of this is the creation of the Cambridge Computer Lab Ring, 
which was set up in 2002 by a Cambridge Computer Science and 
McKinsey alumni. The network is a not-for-profit organisation 
that allows ex-graduates to keep in touch, stay up-to-date on 
scientific breakthroughs as well as search for jobs. The network 
blurs the boundaries between the alumni, the Cambridge 
Computer Lab, and the companies with which the alumni work in, 
and is an excellent example of how the University of Cambridge 
interacts peripherally with the surrounding cluster.  

As well as the alumni connections, there are other intangible 
relationships between the University and the surrounding area 
that have helped foster the development of the Cambridge Cluster. 
One such relationship, which according to Tim Minshall, is being 
championed by the University, is the pairing-up of university 
students with local start-up companies and innovation-based 
SMEs. The aim of this scheme is to encourage more students to 
become engaged in entrepreneurial activity. Such soft and fuzzy 
interactions between the University and the surrounding area 
help make the Cambridge Cluster so successful. 
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These interactions also allow the mobility of people between 
the University and local companies, generating relationships 
which in time can foster subsequent innovation and company 
development. However, it is the overall synergistic interactions 
between the networks, businesses, and the University that help 
facilitate the overall success of the Cambridge Cluster and help 
to form globally competitive organisations, such as Cambridge 
Silicon Radio. 

Creating an entrepreneurial culture 
The University of Cambridge stimulates students to become 
more entrepreneurially minded through teaching, workshops 
and the organisation of networking events and business plan 
competitions. It is through these activities that the University 
creates an indirect impact on the Cambridge Cluster. 

There are currently around 16 different groups within the 
University supporting entrepreneurship and innovation, 
including three business plan competitions. One example is the 
Cambridge University Entrepreneurs (CUE), which organises 
the most successful student run business planning and creation 
competitions in Europe. CUE also organises a range of events 
for students including lecture series and pitching challenges. 
Essentially, it gives budding entrepreneurs at the University the 
chance to learn and practice business creation skills.  Since its 
foundation in 1999, CUE has had over 450 entries and awarded 
over £320,000 in grants to 41 business ideas. Furthermore, these 
companies have gone on to raise a further £28m in funding and 
are currently valued at more than £42m, which is an indicator of 
the quality of companies that span out from the competition.

The more formal teaching in entrepreneurship is undertaken 
by the Centre for Entrepreneurial Learning (CfEL), launched in 
September 2003 as a programme of the Judge Business School 
with a mission to ‘spread the spirit of enterprise’. CfEL delivers 
a range of educational activities designed to inspire ideas and 
build skills. It also provides numerous networking events, such as 
Enterprise Tuesday, that provide students and staff of the University 
not only the opportunity to listen to successful entrepreneurs and 
investors but also to network and share innovative ideas. It is at 
this central spot in Cambridge where many budding entrepreneurs 
are inspired to write a business plan and to start a business. 
According to Jack Lang, the system of teaching entrepreneurship 
at the Judge Business School is “good” and it is encouraging to 
see that over the last few years the focus of the Judge Business 
School’s curriculum has shifted from subjects related only to the 
strategic management of large companies to training students 
to go and manage their own businesses. However, he also said 
that more can be done to change the culture and to stimulate the 
formation of teams that go on to start a venture. 

Another important organisation that was set up in 1999 to stimulate 
entrepreneurship is The Cambridge-MIT Institute (CMI), which 
was established as a partnership between MIT and the University 
of Cambridge. The UK Government provided the CMI with £65m 
over five years with the objective to undertake joint education 
and research initiatives that will improve entrepreneurship, 
productivity and competitiveness in the UK. Now that CMI has 
moved beyond the grant giving phase it has formed the new 
CMI Partnership Programme to further build on the established 
excellent transatlantic partnerships. 

The increased emphasis by the University to enhance partnership 
formation with external organisations is further underlined by the 
activities of the Cambridge Network. Cambridge Network was 
co-founded by the University in 1998 with the aim to facilitate 
networking and support interaction between the University, 
public research institutes and industry.

A more recent collaboration involving the University of Cambridge 
is i-Teams. i-Teams allows entrepreneurial post-graduate students 
to work with real inventions from several University departments 
to determine the best route for their commercialisation. The 
teams consist of up to seven students from different disciplines 
and are guided by the labs’ Principal Investigators, the i-Teams 
Program Director (Amy Mokady) and mentors from the local 
business community. 

Collectively, these fore-mentioned projects and programmes by 
the University have a long term effect on the Cambridge Cluster 
in terms of creating a healthy pipeline of budding entrepreneurs 
and facilitating the commercialisation of ideas coming out of the 
University.

Economic impact of the university and 
surrounding cluster on the UK
The University of Cambridge and the surrounding cluster also 
have a large impact on the UK economy as a whole. According 
to a recent report published by Library House, ‘The Impact of 
the University of Cambridge on the UK Economy and Society’ 
(2006), if the University of Cambridge and its cluster did not 
exist, the economic impact of the loss of the cluster to the UK 
over the next ten years would, even on a conservative basis, be 
dramatic:

Conservatively – replacement of an NPV of £15.4bn in GDP •	
and approximately 42,000 new jobs

Realistically – replacement of an NPV of £53.1bn in GDP •	
and approximately 143,000 new jobs

Infrastructure in the Cambridge region
The size of a cluster matters: data presented in the preceding 
section of this report, “Cambridge in Context”, shows a strong 
link between a cluster’s population and the amount of capital 
invested into up-and-coming ‘soft innovation’ sectors such as 
Web and Mediatech. Cambridge, with a population of just over 
100,000, is not a large city. Attracting more talent to Cambridge 
is one potential route to ensure Cambridge’s continued 
importance as a major European tech cluster. But enlarging 
the city would require increasing and improving Cambridge’s 
infrastructure, from building new homes to improving road and 
rail connections.

House prices constraining growth
Michael Ledzion, Executive Vice President of worldwide sales 
for Cambridge-based Displaylink, says that housing prices are 
the most pressing problem with Cambridge’s infrastructure. 
DisplayLink recruits globally, bringing much of that talent to 
their Cambridge base, but Ledzion says steep home prices hurt 
his bottom line since he must pay for generous salaries and 
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relocation packages for new recruits. He explains that since the 
higher salaries go straight into higher mortgages, employees are 
not seeing the full benefit of their pay.

Investors are also concerned about the effect that home prices 
have on Cambridge’s talent pool. Laurence John, Chief Executive 
of the Amadeus Mobile Seed Fund, says simply that Cambridge 
needs more housing. Clennell Collingwood of TTP Ventures is 
concerned that the housing that is being built near the station 
area in Cambridge will not only fail to ease housing prices but will 
have the opposite effect instead. “The way it’s being advertised 
it’s all about commuting to London,” he says. “We’ve got high 
house prices in London that are reflecting themselves up here 
and will maintain current house prices in Cambridge.”

Max Bautin, managing partner of IQ Capital Partners, suggests 
what is needed is more housing in the areas surrounding 
Cambridge rather than in the city centre. He says, “Cambridge 
needs to have more things like Cambourne around it, which are 
far enough from Cambridge where people are not using it to 
commute to London.”

However, Cambridge’s situation is not unique - high cost of 
living is an attribute shared by many other tech clusters around 
Europe and around the world. The Silicon Valley is one of the 
most expensive residential property markets in the United 
States. London is the second-most expensive city in the world to 
live in, according to this year’s Cost of Living Survey, carried out 
annually by consulting firm Mercer.

Cambridge’s housing shortage differs from those faced by 
other tech clusters, though, due to Cambridge’s small size. IQ 
Capital’s Bautin provides the hypothetical example of a post-
doctoral student leaving Cambridge University and choosing 
between a job in Cambridge and a job in London. The former 
might pay £30,000, whereas in London the same qualifications 
could result in an annual salary of £45,000. Bautin suggests that 
while London is a more expensive city to live in than Cambridge, 
the greater range of job and housing options make it preferable 
for recent graduates. “You progress there quicker, and there are 
more places in London to choose from in terms of cost of living,” 
he says. “You can live cheaply to start with and then progress, 
whereas in Cambridge you don’t have that decision.”

Attracting talent to the cluster
Both DisplayLink’s Michael Ledzion and Amadeus’s Laurence 
John temper their comments on the impact of housing prices 
by explaining that companies can and do attract top talent to 
Cambridge once they have the right market positioning and 
momentum – in other words, once they have a story to tell. As 
Ledzion puts it, “you can find all the talent you want if you have 
the right proposition.”

John says that Cambridge companies should recognise what 
aspects of their business are best done in Cambridge, and 
increase connections with other clusters around the world to 
best take advantage of their respective strengths. Ledzion 
suggests that a company should operate in all geographies that 
have a major influence on their business. He provides his own 
company as an example. DisplayLink develops chips which make 
it possible to connect multiple PC monitors to PCs and laptops 
using USB 2.0 connections rather than VGA or DVI cables. In 

addition to Cambridge, the firm has offices both in Taiwan, 
where the company’s customers, such as display manufacturers 
and PC OEMs, are located; and in the Silicon Valley, where the 
company is close to the headquarters of companies in the wider 
PC ecosystem, such as Intel, Nvidia, and AMD.

When a company is first starting out, though, it can be 
challenging and even dangerous to attempt to operate multiple 
offices around the world. Ledzion says that a critical period in 
company-building occurs before the start-up reaches its fifth 
birthday or its hundredth employee. During that formative 
period, companies work best if the large majority of their 
employees and business functions are in the same office. When 
the company is split amongst several sites, there is too great a 
loss in productivity.

Similarly, Amadeus’ John says that while he is in favour of start-
ups tapping a global talent pool, he recognises the need firstly 
to develop the appropriate route to market for a company’s 
technology. He says Cambridge could use more product 
marketers, who work closely with a company’s engineers to 
bridge the gap between technology and market. Ledzion thinks 
Cambridge could attract more of that sort of commercially-
oriented staff if the city was enlarged – a task he believes would 
require more housing and better transportation within the city.

Opinions mixed on Cambridge’s infrastructure
Entrepreneurs, investors, and other influential members of the 
Cambridge Cluster interviewed for this report are split as to 
whether Cambridge’s physical infrastructure was benefiting the 
cluster or hampering its development.

For example, interviewees were of two minds about the present 
state of Cambridge’s train links to London. Peter Thomas, Co-
Founder and Chief Product Officer of Cambridge-based Texperts, 
is adamant about the need for improved rail connections 
between Cambridge and London. Peter Hornby of St. John’s 
Innovation Centre, on the other hand, offers up Cambridge’s 
rail connections to London as one of its greatest infrastructural 
assets, alongside its proximity to Stansted Airport.

Serial biotech entrepreneur Andy Richards is enthusiastic about 
the new Eurostar terminus at London’s St. Pancras station. One 
of Cambridge’s two train lines into London terminates at King’s 
Cross station, which is adjacent to St. Pancras, so the new 
Eurostar connection will shave at least thirty-five minutes off 
rail travel from Cambridge to continental European destinations 
such as Paris.

The new homes being built in the station area draw similarly 
mixed responses. Clennell Collingwood of TTP Ventures points 
out the window of Library House’s Station Road offices and 
predicts, “Trains are going to get even worse with all the building 
out here.” As mentioned previously, Collingwood further believes 
that the new homes, which are being marketed towards London 
commuters, will simply drive up Cambridge housing prices. 
Andy Richards, however, says that luring London workers to 
Cambridge may actually benefit Cambridge. That is because 
after a few years those commuters may tire of the commute 
and decide to apply their expertise at new ventures and existing 
businesses in Cambridge.

Access to finance, markets and infrastructure
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Richards also suggests that new homes in close proximity to 
the rail station will make it easier for families with one partner 
working in Cambridge and the other in London. The flexibility 
to work in either Cambridge or London reduces the risk of 
moving to Cambridge in the first place for a working couple. 
Reducing personal risk, in turn, helps foster new business 
creation. Richards says, “a cluster is a low-risk environment for 
an individual to take a high risk.” Two stabilising factors that can 
induce an entrepreneur to take a high risk and found or join a 
new start-up are whether their partner is steadily employed and 
whether they themselves can find a new job if their venture fails. 
The odds of a couple succeeding on both counts are increased 
by housing which gives them access to both the Cambridge and 
London job markets.

Beyond roads and houses
Rend Shakir, CEO of Cambridge Matrix, suggests that the 
Cambridge Cluster is hampered primarily by lack of broadband 
access, rather than by a lack of physical infrastructure. Rend’s 
interest in broadband is understandable, as her company 
has been selected by the City of Cambridge to deploy a WiFi 
network based on Cambridge Matrix’s MatrixWiFi mesh network 
technology. Andy Richards agrees with Rend’s assertion, however. 
He argues that if Cambridge has infrastructure limitations at 
all, they are matters of communications access rather than the 
classic constraints like lack of roads and houses.

Steady improvement required
Entrepreneurs like DisplayLink’s Michael Ledzion have been 
able to build successful companies in Cambridge, attracting 
talent from around the world to the region. Local businessmen 
including Andy Richards and Peter Hornby praise the region’s 
physical infrastructure, which enables close ties to London and 
to continental Europe. That entrepreneurs and investors have so 
many positive things to say about Cambridge indicates that the 
area needs no radical overhaul of its physical infrastructure.

Yet consistent complaints about Cambridge’s housing prices, 
overcrowded trains, and lack of broadband access suggest 
there are incremental ways in which the city might be improved. 
Most worrying is the impact that the short supply of homes is 
having on companies during their formative stages. Cambridge 
is not large enough to attract all of the product marketers and 
commercial personnel a start-up requires when developing a 
route to market for its innovation. If Cambridge were to grow 
in size, even modestly, it could well improve those companies’ 
chances of finding the talent they need within the area. At 
the least, it would reduce the cost of recruiting that talent to 
Cambridge from other regions – and that would be in the best 
interests of both investors and start-ups.
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Cluster perspectives: Cambridge and 
the US
The Cambridge Cluster’s significant business relationship with 
the US has benefited the cluster in a number of ways and has 
provided Cambridge with, amongst other things, commercial 
expertise, skilled workers and finance. Looking at the top VCs, in 
terms of syndicated amount invested (“The Cambridge Cluster” 
table 3b), it is clear that the top investors in Cambridge are 
predominately from the US.

In total, 25% of deals into the Cambridge Cluster in H1 2007 had 
at least one US investor involved, compared to 56% of deals into 
the Tel Aviv cluster. This data suggests that although Cambridge 
does have strong links to the US, it is still some way behind 
some of the other leading clusters in Europe. In recent years, 
there has been a general trend for US VCs to look outside the US 
for investment opportunities. Cambridge angel investor Sherry 
Coutu agrees that US VCs are trying to be more global in their 
outlook than they have been previously and states that this is 
why we have seen some of the cluster’s most high profile deals, 
like Plastic Logic in the first quarter of this year, dominated by 
US VCs.

Going stateside
Many companies in the Cambridge Cluster have opened offices, 
divisions and even headquarters in the US. DisplayLink and Artimi 
are examples of Cambridge companies that have transferred 
their headquarters to the US. 

In an interview with Richard Dellabarca, Chief Financial Officer 
and a co-founder of Artimi, the rationale for the company’s switch 
of headquarters from Cambridge to the US was described. There 
were five primary reasons for the move. 

Firstly the move allowed the company to establish links with 
US investors. Dellabarca stated that this was a very important 
reason as “some US VCs at that time had a mandate to only 
invest in US based companies”. 

As part of its exit strategy planning, in relation to trade sales, the 
company’s and investors research before the move indicated that 
comparable fabless semiconductor companies M&A exit multiples 
were approximately twice that of their British counterparts.

In relation to public market exits, the public markets in the US, 
particularly the NASDAQ, provided at the time more educated 
investors and liquidity than the markets in Europe did for 
semiconductor companies. However, Dellabarca said that the 
perception of the US as the preferred public exit location for 
UK companies had now changed slightly due to the successful 
floats of CSR and Wolfson Microelectronics on the London Stock 
Exchange, and the additional regulatory issues associated with 
Sarbanes-Oxley Act (2002) in the US, although this latter issue 
has been ameliorated recently as the compliance requirements 
have been relaxed to a degree relative to when it was initially 
imposed.

Tax considerations also influenced the decision to set up US 
headquarters so early in the company’s life cycle. In particular, 
an early move to the US provided less tax problems for the 

company’s early investors and angels should the company exit 
via the public markets in the US.

Lastly, another major reason for the move was access to the 
skilled semiconductor workforce in the US, particularly people 
with commercial expertise in the areas of Sales, Marketing, 
Business Development and Operations. In this regard, those 
skill sets preferred to be employed by a US entity rather than a 
UK entity.

Finally when asked if these primary reasons were still valid for 
such a move, he confirmed that this still appeared to be the 
case.

UK entrepreneurs need to think globally 
from the outset
A comment received from many early stage investors in the 
Cambridge Cluster is that there is a fundamental difference 
between UK and US entrepreneurs in that US entrepreneurs are 
a lot more ambitious in their plans. Sherry Coutu expressed her 
surprise to hear at a recent UK business conference, that the 
start-up companies presenting on stage were all declaring their 
intention to target the UK market. At similar conferences in the 
US, it can be guaranteed that almost every company would state 
their intention to target the global market. 

The problem is not limited to entrepreneurs in the UK and Europe 
though, according to Coutu some investors in Europe do not 
know who to contact in the US to form syndicates for investment 
opportunities. It is claimed that this lack of global ambition 
from both European entrepreneurs and investors means that 
Europe ends up with companies worth a few hundreds of million 
pounds rather than a few billion pounds. Dellabarca, of Artimi, 
highlights the disparity between company perception in the US 
and Europe with the example of CSR, which is trading at about a 
35% discount when compared with its US counterparts.

With latest figures showing that the European economy 
is now larger than the US economy, based on total GDP, UK 
entrepreneurs need to at least envisage targeting the whole 
European market, if not the global market, when forming 
new companies. Targeting the UK market in isolation means 
that entrepreneurs are running the risk of not developing UK 
companies to their full potential.

Future business relations with the US
Hope for the future is provided by Hermann Hauser who stated 
that he would not be surprised if average returns for the next 5-10 
years were higher in Europe than the US for two main reasons. 
Firstly, the aforementioned increased professionalism of the whole 
VC scene in Europe has meant a greater understanding between 
entrepreneurs and VCs over what they both expect from a round 
of funding. Secondly, there is just enough money in Europe to 
put syndicates together for deals, whilst in the US there is so 
much money around, that as soon as a good deal comes along, 
the competitiveness of VCs drives valuations upwards and so it is 
harder to achieve good returns. This scramble for good deals in 
the US, also contributes to the trend of US investors looking to 
Europe for less competitive, quality deals.

Cluster perspectives: Cambridge and the US
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Conclusion
In this report we have presented data that reaffirms Cambridge’s standing as one of Europe’s leading technology clusters. The area 
attracts the highest per-capita venture capital investment in Europe. Cambridge’s traditional strengths in ‘hard innovations’ like 
semiconductors and biotech are assured: it is the leading IT Hardware cluster outside of Israel, and the third-most important area 
for Healthcare & Life Sciences investment. The University of Cambridge continues to provide a backbone of world-class research 
and talented personnel for the region’s companies. Lastly, the employees of Cambridge success stories - from ARM to Cambridge 
Silicon Radio, Domantis to Cambridge Antibody Technologies - represent a pool of some of the world’s brightest minds, from which 
new innovations will spring.

Yet this report has also highlighted several areas of concern for Cambridge’s future. Firstly, the data indicates that the region is 
losing its share of European investment to rising clusters such as London and Berlin. This is particularly true in up-and-coming ‘soft 
innovation’ sectors such as Web and Mediatech. Even in ‘hard innovation’ sectors, Cambridge’s pipeline of newly-formed and funded 
companies has slowed as the cluster has matured.

To conquer these challenges, Cambridge must reflect on and recognise its strengths, then reach out to build new and foster existing 
relationships with other tech clusters around the globe. The cluster has a remarkable track record of technological innovation. To 
succeed Cambridge needs not only the best engineers, but also the commercial talent to guide technologies to market.

Despite the increased professionalism that a new generation of serial entrepreneurs has brought to the cluster, Cambridge still needs 
to attract more entrepreneurs who can tell a compelling story to investors, to customers, and to the market. Cambridge is a small 
city with high housing prices, which hampers the cluster’s ability to attract and retain these people. The cluster could benefit in this 
respect from modest growth, with correspondingly improved transportation and broadband infrastructure.

With a story in place, Cambridge companies should leverage the expertise found in other clusters worldwide, thinking globally 
from the outset. The cluster already has a close relationship with the United States, with one-quarter of all Cambridge deals in 
the first half of 2007 involving at least one US investor. But this could be further strengthened, with Tel Aviv as a model. During 
the same period, 56% of deals into that Israeli cluster involved a US VC. Since cross-border investment is driven largely by the 
individual relationships entrepreneurs and investors have with their global counterparts, Cambridge would benefit from forums 
which encourage such collaboration.

The cluster could also improve its already strong connections to London and the rest of South East England. While on its own 
Cambridge is 38 times smaller than the Silicon Valley, when considered together with the whole of South East England, the region 
would be closer to the Silicon Valley’s scale, attracting one-fifth as much investment as the world’s largest tech cluster. Combining 
the commercial and ‘soft innovation’ expertise of London with Cambridge’s hard technology pedigree, the wider region has strengths 
in all aspects of technology innovation.

Cambridge has a long history of building world-class technology companies, and the issues facing the cluster today are surmountable. 
Cambridge must look inward to its strengths, and reach outward to partners worldwide, in order to ensure the cluster’s continued 
importance in the global tech industry.
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Disclaimer
All information used in the publication of this report has been compiled from sources that are believed to be reliable. Reasonable 
steps have been taken to ensure that no errors or misdescriptions arise, but this cannot be guaranteed and the report does not 
purport to contain all information that recipients may require. Opinions contained in this report represent those of The Library 
House Limited at the time of publication. Neither The Library House Limited, nor any of its directors, employees, agents or advisers 
makes any express or implied report or warranty, and no responsibility or liability is accepted by any of them, with respect to any 
errors or omissions in this report or any other information supplied at any time to or on behalf of the recipient, or with respect to 
the fairness, adequacy, accuracy or completeness of the information in this report, including without limitation the reasonableness 
of the projections, forecasts, estimates or any associated assumptions contained in it, or any information otherwise supplied at any 
time to the recipient.

The value of investments can fall as well as rise and can be subject to large and sudden swings. In addition, it may be difficult or 
impossible to buy, sell, or obtain accurate information about the value of, companies or investments mentioned in this report. Past 
performance is not necessarily a guide to future performance. 

This report does not form part of any contract and is provided for information purposes only. It is not, and is not part of, an invitation 
or inducement to buy, sell, subscribe for, or underwrite any investments and shall not be construed as such. Any recipient of this 
report who intends to acquire shares or securities in any company which is the subject of this report shall make such acquisition 
solely on the basis of its own assessment and investigations. The Library House Limited shall not be liable to any recipient of this 
report for any decision made or action taken in reliance on information in this report. Except as disclosed in the report, The Library 
House Limited does not hold any positions in companies mentioned in this report but may perform services or solicit business from 
companies mentioned. The Library House Limited’s directors, officers, employees, agents and members may have a position in any 
such companies or in related investments. The Library House Limited does not provide regulated investment services, and is not 
authorised to do so. Nothing in this report shall be taken to constitute advice or recommendations on transactions in investments, 
or any other regulated investment service.

Copyright
© 2007 The Library House Limited. All rights reserved. This report or any part of it (including its words, graphics and layout) must 
not be copied, printed, scanned, stored, communicated to the public or otherwise reproduced, distributed or made available in any 
way whatsoever, including by electronic means, and whether directly or indirectly, without the prior written permission of The Library 
House Limited.
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About Pure Resourcing Solutions
FTSE 100 companies and enterprising SMEs alike turn to Pure Resourcing Solutions for professional recruitment.

Based in Cambridge, Norwich and Ipswich (and with Peterborough opening shortly), we help private, public and not-for-profit 
organisations find brilliant people. 

From a one-off exercise to identify that crucial person for a business-critical project, to management of complex volume 
recruitment programmes, our track record gives employers the confidence to entrust their needs to us – and return to us for future 
requirements.

Our accountancy team recruits finance directors, qualified and part-qualified accountants and support staff. Our executive search 
consultants advise leading organisations who wish to gain maximum leverage from our extensive regional and industry-wide networks 
to appoint board-level directors – exceptional individuals who can positively impact on growth or change. 

We also provide top-level support staff, such as executive assistants, PAs and HR professionals. 

Owned and managed by a team with decades of professional recruitment experience, we now employ 25 specialist consultants, 
each dedicated to building lasting relationships and delivering results. Growth like that is only achieved by listening to our clients 
and candidates, and providing undiluted, practical advice. 

We add value to the recruitment process through auxiliary services that are increasingly sought by employers keen to hire the 
right person and embrace diversity. These include design and delivery of assessment centres and highly tailored post-appointment 
executive coaching.

Combining experience with innovation, Pure Resourcing Solutions is the natural first choice for organisations who simply want the 
best professionals on board.

www.pureresourcingsolutions.co.uk

Contact us

Ian Walters 
Norwich 
ian@prs.uk.com 
+44 (0)1603 216450

Lynn Walters 
Ipswich 
lynn@prs.uk.com 
+44 (0)1473 250990

Gill Buchanan 
Cambridge 
gill@prs.uk.com  
+44 (0)1223 209888
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